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NINETY FOUR.
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RETAIL FOR LEASE IN THE HEART OF BLOOR-YORKVILLE
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NINETY FOUR

2,320 SF (divisible)

18 ft. Ceilings

Located in the podium of the brand new
Minto Yorkville Park Condominium

The space includes 1 dedicated parking spot
and a storage locker

Steps from Bay subway station

Available Immediately




Floor Plan
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CUMBERLAND STREET

Retail 1: 1,360 sq. ft. Combined: 2,320 sq. ft.
Total Frontage: 15 ft. Total Frontage: 40 ft.

Retail 2: 960 sq. ft.
Total Frontage: 25 ft.




The Bloor-Yorkville node represents the pinnacle of Canadian
high-street retail. The Yorkville and Cumberland area is recog-
nized internationally as one of the top ten shopping destinations
in the world, with high-end fashion uses dominating the street
front. The area provides residents and tourists with the coun-
try’s most prestigious selection of luxury and aspirational retail-
ers demonstrating the highest net rental rates in Canada. The
area boasts 2.3 million sq. ft. of retail space, 1.5 million of which
is street-front. Retail sales performance along the Bloor Street
corridor often exceeds $2,500 per sq. ft.

94 Cumberland is strategically located on the best corner in
Yorkville, the crossroads where Bloor Street West, Bay Street
and Bellair Street collide, steps from Chanel, Sassafraz, Free
People and Off White. Other neighbouring retailers include
Christian Louboutin, Brunello Cucinelli, Versace, Alobar, Stone
Island, the Hazelton Hotel, the Four Seasons Hotel, Kate Spade,
Barry's Bootcamp, Lululemon, TNT, Equinox and Soul Cycle.
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Notable
Neighbouring
lenants
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Chanel
Versace
Brunello Cucinelli
Kasa Moto
Kate Spade
Off White
Christian Louboutin
Stone Island
Alo Bar
Barry’s Bootcamp
Four Seasons Hotel
Equinox
Soul Cycle
One Restaurant

Buca
Planta
Sephora
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Scollard Street

Hazelton Av

Whole Foods

Equinox Fitness

Buca
Archives

Bay Street
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Hotel

Hazelton
One Restaurant

James Perse
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Avenue Road

Yorkville Avenue

Trattoria
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Bellair Street

Off White
Sassafraz
Restaurant
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Christian Louboutin & Versace
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Join Chanel

in Toronto’s Hottest Retail Neighbourhood




1200 Bay Street, the
second tallest tower

At the Epicentre

of a Transforming Node
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94 Cumberland is situated among some of Toronto’s most
transformative development projects, welcoming a combination
of new luxury residential towers and retailers. The newly proposed

. tower at 1200 Bay Street (Canada’s second tallest tower proposal-
~ = 87 storeys) and The One at 1 Bloor Street West (currently under
- EE; construction), will continue to dramatically reshape the immediate
KT skyline at Yonge and Bloor.
et 1

Retail development projects in the area include the Manulife Centre
redevelopment, the Holt Renfrew Flagship at 50 Bloor Street West
and the retail podium at The One Condominium. The recently
renovated Manulife Centre features Canada’s first Eataly, drawing
significant foot traffic to the area. The Holt Renfrew Flagship is
currently undergoing a major transformation that will include a new
modern facade, updated interior and a restaurant space. Lastly, a new
Apple Flagship has been confirmed for the corner of Yonge & Bloor
in the podium of The One, drawing even more traffic into the area.

The newly redeveloped Manulife Centre featuring Canada’s first Eataly



Canada’s Most Exclusive
Residential Market

Bloor-Yorkville is experiencing dramatic intensification with a series of high- end
residential and retail uses in the immediate vicinity of 94 Cumberland Street.
There are 20 condominium projects in various stages of development totaling
more than 7,000 units in this node. The One, an 85 storey condominium currently
under construction on the south west corner of Bloor & Yonge, once complete
will be the tallest condo in Canada and will have a total of 416 suites.

50 Bloor Street West:

70 storey mixed-use
condominium tower
above Holt Renfrew.

The One:

85 storey condominium, currently
under construction at the corner of
Yonge & Bloor.
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A re a D eve ‘ O p m e ntS Active/Proposed Condominiums in

Proximity to 94 Cumberland Street

Condo/Address Units Status

DAVENPORT RoAD 80 Bloor Street West 565 Pre-Construction
50 Bloor Street West 600 Pre-Construction

The One 416 Under Construction
Cumberland Square 1,595 Pre-Construction
771 Yonge Street 136 Pre-Construction

Eight Cumberland 371 Under Construction

SCOLLARD STREET 1 Yorkville 577 Under Construction

myv 719 Pre-Construction
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33 Yorkville Avenue 1,029 Under Construction

1 Scollard 165 Pre-Construction
YORKVILLE AVNUE
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CUMERLAND STREET

50 Scollard 64 Pre-Construction
33 Avenue Road 74 Pre-Construction

200 Cumberland Street 51 Under Construction

14 89 Avenue Road 47 Pre-Construction

15 121 Avenue Road 1 Pre-Construction

CHURCH STREET

16 151 Avenue Road 71 Under Construction

AVENUE ROAD

17 128 Hazelton Avenue 21 Under Construction

BLOOR STREEi WEST 18 100 Davenport 53 Pre-Construction
m a 19 1200 Bay Street Pre-Construction
L
E * 94 Cumberland Street Recently Complete
>
3
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+/- 7,097

A New Condominium Units
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33 Yorkville Ave
1,029 Units

100 Davenport Road
53 Units




CLICK HERE
FOR DRONE VIDEO
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FINANCIAL CORE
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DUNDAS SQUARE

RYERSON UNIVERSITY
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ENTERTAINMENT

DISTRICT

FOUR SEASONS
HOTEL

UNIVERSITY OF
P TORONTO

ROYAL ONTARIO
MUSEUM



https://vimeo.com/475136900

Demographics

3248 036

AVERAGE HOUSEHOLD INCOME*

28,627

DAYTIME POPULATION*

2317

+ POPULATION CHANGE (2018-2023)*

g 920

MEDIAN AGE*

*WITHIN 500 M OF
94 CUMBERLAND STREET (2018)

Demographic Overview

Toronto is the largest city in Canada and the fifth most pop-
ulous city in North America. The various commerce and
business districts of Toronto feature a daily influx of com-
muters from throughout the GTA increasing the daytime
population by 181% (over 400,000 people) providing excel-
lent support for retail locations and restaurants throughout
downtown. Toronto tourism saw a record number of visitors
in 2018, hosting more than 43.7 million visitors, generating
$8.8 billion for the local economy.

Bloor-Yorkville is a highly sought-after location for well es-
tablished professionals, situated in downtown Toronto. The
one kilometer radius surrounding the Property supports
a total population of 45,633 as of 2018, projected to in-
crease to 50,720 by 2023. As of 2018, the average house-
hold income within half a kilometre radius of the Property
was $248,036, well above the city of Toronto’s average in-
come of $113,634. This demographic snapshot of the sur-
rounding area is highly representative of the affluent indi-
viduals with disposable income for both investment and
consumer spending.




Contact

ARLIN MARKOWITZ*

Senior Vice President
416 815 2374
arlin.markowitz@cbre.com

ALEX EDMISON*

Senior Vice President
416 874 7266
alex.edmison@cbre.com

JACKSON TURNER**

Associate Vice President
416 815 2394
jackson.turner@cbre.com

TEDDY TAGGART*

Sales Associate
416 847 3254
teddytaggart@cbre.com

SELINA TAO

Sales Representative
416 815 2396
selinatao@cbre.com

CBRE

*Sales Representative  **Broker

This disclaimer shall apply to CBRE Limited, Real Estate Brokerage, and to all other divisions of the Cor-
poration; to include all employees and independent contractors (“CBRE”). The information set out herein,
including, without limitation, any projections, images, opinions, assumptions and estimates obtained from
third parties (the “Information”) has not been verified by CBRE, and CBRE does not represent, warrant
or guarantee the accuracy, correctness and completeness of the Information. CBRE does not accept or
assume any responsibility or liability, direct or consequential, for the Information or the recipient’s reli-
ance upon the Information. The recipient of the Information should take such steps as the recipient may
deem necessary to verify the Information prior to placing any reliance upon the Information. The Infor-
mation may change and any property described in the Information may be withdrawn from the market
at any time without notice or obligation to the recipient from CBRE. CBRE and the CBRE logo are the
service marks of CBRE Limited and/or its affiliated or related companies in other countries. All oth-
er marks displayed on this document are the property of their respective owners. All Rights Reserved.
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