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https://vimeo.com/864058183?share=copy
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Ground Floor Second Floor Third Floor (Optional)
4,998 sq. ft. 6,781 sq. ft. 6,800 sq. ft.
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BLOOR STREET WEST




THE LOCATION

The Bloor-Yorkville node represents the pinnacle of Ca-
nadian high-street retail. The area is recognized interna-
tionally as one of the top ten shopping destinations in the
world, with high-end fashion uses dominating the street
front. The area provides residents and tourists with the
country’s most prestigious selection of luxury and aspi-
rational retailers. The area boasts 2.3 million sq. ft. of re-
tail space, 1.5 million of which is street-front. Retail sales
performance along the Bloor Street corridor often exceeds
$2,500 per sq. ft.

144 Bloor Street West enjoys the advantage of being on
the sunny north side of the street with walkways on both
sides, offering convenient access to the vibrant Village of
Yorkville. This strategic positioning allows residents and
visitors to seamlessly travel between Bloor Street and
Yorkville granting them easy access to The Four Seasons
Hotel, Hazelton Hotel and additional luxury brands in-
cluding Brunello Cucinelli, John Elliott, KITH, Chanel
and Louis Vuitton.

u Click for Neighbourhood Video



https://vimeo.com/859914511?share=copy
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Canada’s Most Exclusive
Residential Market

Bloor-Yorkville is experiencing dramatic intensification with a series of high-end residential developments in the
immediate vicinity of The Property. There are 19 condominium projects in various stages of development totaling
more than 8,900 units in this node. The One, an 94 storey condominium currently under construction on the
south-west corner of Bloor & Yonge, once complete will be the tallest condo in Canada and will have a total
of 475 suites. The Property stands to benefit from this strong population growth through additional foot traffic POPULATION DAYTIME POPULATION  POPULATION CHANGE
from affluent individuals along with additional retailers looking to secure a presence in the highly sought after (2022-2027)

neighbourhood.

Demographic Snapshot

MEDIAN AGE AVERAGE HOUSEHOLD
INCOME

(1KM RADIUS)
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Ch,, raey Toronto is the largest city in Canada and the fifth most
populous city in North America. The various commerce
and business districts of Toronto feature a daily influx of
commuters from throughout the GTA increasing the day-
time population by 181% (over 400,000 people) providing ex-
cellent support for retail locations and restaurants through-
out downtown. Toronto sees 27.5 million visitors each year,

generating $6.5 billion for the local economy.
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a100f St Bloor-Yorkville is a highly sought-after location for well
established professionals, situated in downtown Toronto. The

1 kilometer radius surrounding the Property supports a

Jnd<grlnms Hotel Bloor Street Market total population of 54,800 as of 2022, projected to in-
W crease to 64,479 by 2027. As of 2022, the average house-
hold income was $171,809, well above the city of Toronto’s
UNDER CONSTRUCTION PRE-CONSTRUCTION average income of $132,003. This demographic snapshot of
3,046 INCOMING UNITS 7.122 INCOMING UNITS the surrounding area is highly representative of the affluent
individuals with disposable income for both investment
1. The One and consumer spending.
2. Adagio
3. 8 Cumberland
4.11YV

5. The Pemberton
6. 50 Scollard

7. 89 Avenue Road
8. One Thirty Eight
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Jackson Turner**
Senior Vice President

416 815 2394
jackson.turner@cbre.com

Arlin Markowtiz* Alex Edmison*
Executive Vice President Senior Vice President
416 815 2374 416 874 7266
arlin.markowitz@cbre.com alex.edmison@cbre.com

Teddy Taggart* Emily Everett

Vice President Sales Representative

416 847 3254 647 943 4185
teddy.taggart@cbre.com emily.everett@cbre.com

*Sales Representative **Broker C B R E

This disclaimer shall apply to CBRE Limited, Real Estate Brokerage, and to all other divisions of the Corporation; to include all employees and independent contractors (“CBRE”). The information set out herein,
including, without limitation, any projections, images, opinions, assumptions and estimates obtained from third parties (the “Information”) has not been verified by CBRE, and CBRE does not represent, war-
rant or guarantee the accuracy, correctness and completeness of the Information. CBRE does not accept or assume any responsibility or liability, direct or consequential, for the Information or the recipient’s
reliance upon the Information. The recipient of the Information should take such steps as the recipient may deem necessary to verify the Information prior to placing any reliance upon the Information. The
Information may change and any property described in the Information may be withdrawn from the market at any time without notice or obligation to the recipient from CBRE. CBRE and the CBRE logo are
the service marks of CBRE Limited and/or its affiliated or related companies in other countries. All other marks displayed on this document are the property of their respective owners. All Rights Reserved.




