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The Bloor-Yorkville node represents the pinnacle
of Canadian high-street retail. The neighbour-
hood is recognized internationally as one of the | : : U
top ten shopping destinations in the world, with | o : e = rght

high-end fashion uses dominating the street-front. : ' A,
The area provides residents and tourists with the
country’s most prestigious selection of luxury and
aspirational retailers. The area boasts 2.3 million
sq. ft. of retail sFace, 1.5 million of which is street-

front. Retail sales C]performance in the neighbour-
hood often exceeds $2,500 per sq. ft.
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https://vimeo.com/859914511?share=copy

73,967 101,281 14.3%

POPULATION DAYTIME POPULATION ~ POPULATION CHANGE
(2023-2028)

35.1 $149,200

MEDIAN AGE AVERAGE HOUSEHOLD
INCOME

(1KM RADIUS)

A

Toronto is the largest city in Canada and the fifth most
populous city in North America. The various commerce
and business districts of Toronto feature a daily influx
of commuters from throughout the GTA increasing the
daytime population by 181% (over 400,000 people) pro-
viding excellent support for retail locations and restau-
rants throughout downtown. Toronto sees 27.5 million
visitors each year, generating $6.5 billion for the local
economy.

Bloor-Yorkville is a highly sought-after location for
well established professionals, situated in downtown To-
ronto. The 1 kilometer radius surrounding the Property
supports a total population of 73,967 as of 2023, pro-
jected to increase to 84,510 by 2028. As of 2023, the
average household income was $149,200, well above the
city of Toronto’s average income of $132,003. This de-
mographic snapshot of the surrounding area is highly rep-
resentative of the affluent individuals with disposable
income for both investment and consumer spending.
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CBRE

This disclaimer shall apply to CBRE Limited, Real Estate Brokerage, and to all other divisions of the Corporation; to include all employees and independent contractors (“CBRE”). The information set out here-
in, including, without limitation, any projections, images, opinions, assumptions and estimates obtained from third parties (the “Information”) has not been verified by CBRE, and CBRE does not represent, war-
rant or guarantee the accuracy, correctness and completeness of the Information. CBRE does not accept or assume any responsibility or liability, direct or consequential, for the Information or the recipient’s
reliance upon the Information. The recipient of the Information should take such steps as the recipient may deem necessary to verify the Information prior to placing any reliance upon the Information. The In-
formation may change and any property described in the Information may be withdrawn from the market at any time without notice or obligation to the recipient from CBRE. CBRE and the CBRE logo are

the service marks of CBRE Limited and/or its affiliated or related companies in other countries.

All other marks displayed on this document are the property of their respective owners. All Rights Reserved.




